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YOUR INVESTMENT IN THE WORKSHOP

Programme Fee: RM 1,200 per person*

(10% discount for 3 pax and above.)

Note: 

• Fees are inclusive of lunch, refreshments & 

course materials.

• Limited to 25 participants only.

*Price is excluding SST at 6%
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REGISTRATION & ENQUIRIES

Mohd Sazreen Sazali

Tel:       +603 8888 4039

email: sazreen@rsog.com.my

Nur Shahirah Osman

Tel:       +603 8888 7986

email: shahirah@rsog.com.my

9 – 10 October 2019
9.00 am – 5.00 pm

Razak School of Government, Putrajaya

ABOUT RAZAK SCHOOL OF GOVERNMENT

Razak School of Government was established in 2010 as a leadership development

institution to propel the advancement of Malaysia’s senior public sector leaders across all

service sectors. As a strong proponent of effective and impactful leadership that

necessitates continuous learning and development, RSOG designs and develops forward-

thinking and practical leadership development programmes. Over the years, RSOG has

conducted numerous training and development programmes that have benefited the public

sector.

For more information about RSOG, please visit: www.rsog.com.my.

Level 5, Menara Prisma, 26 Persiaran Perdana, Presint 3, 62675 Putrajaya

Tel: +603 8888 4797 I Fax: +603 8888 4728 I E-mail: programmes@rsog.com.my

http://www.rsog.com.my/


PROGRAMME OVERVIEW

In the world of social media, competition in message

dissemination is brutal. Curated images and content are

often measured by the number of likes and shares.

Considering this environment, organisations should position

itself by being “digitally superior” by ensuring its employees

become brand ambassadors to its organisation in the social

media sphere. This two day programme is designed to

provide participants with the latest approach in digital

branding by using the right tools, appropriate technique and

creation of a meaningful storyboard.

KEY OBJECTIVES

• Adopt best thinking and approaches in organisational

branding;

• Obtain broad perspective and trends of the digital world;

and

• Understand how leaders can influence brand success and

fulfill their roles as brand ambassadors.

Overarching 

Theme
Sub-themes

Strategic

• Strategic perspective

• Seizes new opportunities and generates new ideas

• Develops long-term objectives and strategies.

Agile & Adaptive
• Adaptability to changing conditions

• Openness to new ideas and methods

LEADERSHIP COMPETENCIES

TRAINER’S PROFILE

TARGET GROUP

GRADE 44 – 54 or EQUIVALENT

*This programme is recommended for those responsible for

the organisation’s positioning and branding, especially

social media visibility.
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KARTINI ARIFFIN Graduated from the Goldsmiths College, University of

London with a Master of Arts in Broadcast Journalism and a Bachelor of

Science in Computerised Accountancy from the University of East

Anglia, United Kingdom, Kartini was known for hosting 3R (Respek,

Relaks, Respon), a young women empowerment TV programme for 10

years.

She was appointed as an Executive Producer at Red Communications Sdn Bhd, where

she oversaw various projects for Astro channels and Media Prima Berhad such as

Projek 3R, OME, Hijabista and OMG on Diva Universal. Her leadership capabilities

have seen her spearheading prominent organisations such as Media Prima Radio

Network, Celcom Berhad, Red Communications Sdn. Bhd and iM4U Radio Sdn. Bhd

Kartini is currently spearheading a few digital projects. In recent years her passion for

sharing has brought her to conduct various workshops and training on personal

development. Kartini is a HRDF Certified Trainer and an Accelerated Learning

Practioner. She is also the Co-Founder of Dbilique the latest personality digital

channel in Malaysia


