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ABOUT RAZAK SCHOOL OF GOVERNMENT

Razak School of Government was established in 2010 as a leadership development

institution to propel the advancement of Malaysia’s senior public sector leaders across all

service sectors. As a strong proponent of effective and impactful leadership that

necessitates continuous learning and development, RSOG designs and develops forward-

thinking and practical leadership development programmes. Over the years, RSOG has

conducted numerous training and development programmes that have benefited the public

sector.

For more information about RSOG, please visit: www.rsog.com.my.

REGISTRATION & ENQUIRIES

Mohd Sazreen Sazali

Tel:       +603 8888 4039

email: sazreen@rsog.com.my

Nur Shahirah Osman

Tel:       +603 8888 7986

email: shahirah@rsog.com.my

26 – 28 August 2019
9.00 am – 5.00 pm

Le Meridien Putrajaya
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E M E R G I N G  L E A D E R S  

P R O G R A M M E  ( E L P ) :

YOUR INVESTMENT IN THE WORKSHOP

Registration Fee: RM 7,000 per person*

(5% discount for 3 pax and above.)

Note: 

• Fees are inclusive of lunch, refreshments 

& course materials.

• Limited to 30 participants only.

*Price is excluding SST at 6%

S T R A T E G I C
BRANDING

LEADERSHIP
and

Level 5, Menara Prisma, 26 Persiaran Perdana, Presint 3, 62675 Putrajaya

Tel: +603 8888 4797 I Fax: +603 8888 4728 I E-mail: programmes@rsog.com.my

http://www.rsog.com.my/


PROGRAMME OVERVIEW

Powerful brand strategies secure differentiation and

competitive advantage in the age, ensuring one is able to

compete in the national and international market. In this

programme, participants will gain access to current best

practices in branding and its associated leadership

techniques. Lessons on how inspirational leadership can

overcome stumbling blocks and how to create, deliver

and manage a consistent, high-quality customer brand

experience will be shared, among others, in this three-day

programme.

KEY OBJECTIVES

• Enhance ability to contribute and communicate vision, brand identity

and strategy;

• Strengthen capacity to deal with risk and ambiguity, working across

complex borders; and

• Inculcate strong values, strengthen self-knowledge, and ability to make

sound judgement.

Overarching 

Theme
Sub-themes

Strategic
• Strategic perspective

• Develops long term objectives

Transformative • Innovation

• Change leadership 

• Translates vision into realistic 

strategies

Authentic • Inspiring commitment

• Inspiring and promoting a vision

TARGETED COMPETENCIES

TRAINERS PROFILE

TARGET GROUP

GRADE 48 – 54 or EQUIVALENT

*This programme is recommended for those responsible for

policymaking, stakeholder management and communication.
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Dr. Paul Temporal, Associate Fellow of Saïd Business School,

University of Oxford is a leading global expert on brand

creation, development and management with over thirty

years of experience in consulting and training.

John Denton, Associate Fellow of Saïd Business School,

University of Oxford specialises in supporting the

implementation of strategic change and developing

leadership capability on both an individual and

organisational basis.


