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RAZAK ROUNDTABLE 
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THE RAZAK ROUNDTABLE 

CREATING BRAND POWER FOR COUNTRIES AND COMPANIES 

9 January 2013 ~ The Royale Chulan Kuala Lumpur, Malaysia 

 

 

Assalamualaikum and a very good morning to 

 

Dr. Hamidin Abd Hamid 

Chief Executive Officer 

Razak School of Government 

 

Dr Andrew White 

Associate Dean 

Saïd Business School, University of Oxford 

and Colleagues 

 

All speakers and moderators of this Roundtable, 

Government Officers, Industry Captains,  

Academia, Honoured Guests & Participants 

  

Members of Media  

 

Ladies and gentlemen, 

 

I believe there is still time yet to wish everyone a Happy New Year 2013, and I am 

confident that it will be a good, productive and prosperous year ahead for all of us.  
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It gives me great pleasure to have this opportunity to welcome all distinguished guests, 

speakers and moderators from far and near, participants, and members of the media, to 

this inaugural Razak Roundtable, with the theme “Creating Brand Power for 

Countries and Companies”.  

 

Indeed, this is a very relevant topic to all of us today, and I am positive that the 

discussions and presentations tabled in this Roundtable will contribute significantly to 

the development of innovative policies and guidelines for both public and private sectors  

not only in Malaysia, as well as in other countries around the world. 

 

This Roundtable is spearheaded by three parties who came together to offer another 

platform on the power of branding, for deliberation namely : 

 

i. The Razak School of Government (RSOG) : which was opened in 2010 by The 

Honourable Prime Minister, in line with the Government’s intentions to forming a 

“school of government” to create public sector leaders of Malaysia across all 

service sectors. The formation of RSOG is therefore very much at the heart of 

the transformation of the public service sector – engine of the Government 

Transformation Programme (GTP).  Dr. Hamidin, the CEO, has been the driving 

force behind this Roundtable. 

 

ii. The Said Business School, which is the business school of Oxford University in 

the UK. Established in 1996, the Saïd Business School is one of the youngest 

top-tier business schools worldwide yet it is consistently ranked as one of the 

world's leading business schools.   

And .. 
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iii. KPJ Healthcare Berhad (KPJ), Malaysia’s leading provider of private healthcare 

services since 1981, with more than 22 hospitals nationwide, as well as presence 

in Indonesia, Thailand and Australia.  KPJ’s 900 medical consultants and more 

than 9,000 staff members provides services to more than 2.5 million patients per 

annum.  KPJ is in the list of Top 100 companies of Bursa Malaysia, and today 

has a market capitalisation of more than RM3.8 billion. 

 

I would also like to take this opportunity to thank “Inside Investor” for handling media 

relations and information management for the Roundtable – in tandem with its overall 

efforts to enable investors at both the corporate and government levels. 

 

We are fortunate to have with us here today many renowned and knowledgeable 

speakers from local and abroad - who are each widely experienced and well-respected 

in their respective fields. I also would like to welcome Mr. Andrew White, the Associate 

Dean of Executive Education and a Fellow in Strategic Management at Saïd Business 

School, University of Oxford, and his team to this Roundtable. 

 

With his background in the field of innovation management research, and the 

increasingly important study of disruptive technologies, Mr. White will share with us this 

morning his views on the topic of “Leadership, Strategy and Brand Development”, 

which sets the scene for us to start this Roundtable.  

 

We will also be looking forward to listening to the views and insights all speakers and 

panellists, including Dr. Paul Temporal, Associate Fellow of the Said Business School, 

Oxford University, who will be part of the First Panel’s discussion of “Can A Country 

Brand Itself?”.  Dr. Temporal is a well known speaker and authority on brand creation, 

development and management. His interest and work also involves Islamic branding.   
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Ladies and gentlemen, 

 

This inaugural Razak Roundtable on Creating Brand Power for Countries and 

Companies assembles a diverse range of esteemed leaders, learned researchers and 

institutions from a both public and private sector organisations. 

 

The Organising Committee, led by the RSOG, has worked hard to ensure this 

Roundtable forms an excellent venue for engaging in in-depth and out-of-the-box 

discussions about innovative brand management issues.  Our objective is that the 

intellectual discourse among  industry captains, thought leaders, senior government 

officials, the professionals and entrepreneurs today will have a far-reaching impact on 

how we present our countries’ – and our company’s – brand to the watching world.  

This is especially crucial today, as providers all strive to thrive with limited resources 

and capacity.   

 

As the market evolves and competition intensifies, countries and companies need to 

create their own innovative Blue Oceans, while refraining from merely benchmarking 

against the existing competition. Set our benchmarks higher – in uncontested niches.  

This will put our brands in a class of their own and deliberately creating distinctive 

brands which consumers trust. Once the blue ocean is identified, the key is to 

continuously add value to it and via strategic expansion, operational improvements, and 

product improvements. This Roundtable will give us the opportunity to explore and 

pursue these leads. 

 

In addition, this Roundtable will also explore the role of leaders – especially 

Transformational Leaders – and their contributions to national and commercial 

branding, against the backdrop of a dynamically evolving world.  Transformational 

Leaders contribute significantly towards building a change-friendly, competitive 

business environment as well as promote a strategic and close knit  business culture.  
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A real-life example of Transformational Change in action is Malaysia’s innovative 

Economic Transformation Programme (ETP), which was launched on 21 September 

2010. A Government-led initiative, the ETP is a comprehensive economic 

transformation plan to propel Malaysia's economy into a high income economy. By the 

end of last year, the Prime Minister of Malaysia, YAB Dato’ Sri Mohd. Najib Tun Abd 

Razak, had said that the ETP is proving to be essential in shielding the nation from the 

global downturn. Such has been the success of the ETP that the World Bank even 

praised the "expected acceleration of private investment in ETP projects" noting that 85 

percent of all ETP investment is from the private sector. 

 

Ladies and gentlemen, 

 

On a more personal basis, the topics of branding and Transformational Leadership are 

topics very near and dear to my own heart, and in fact to my colleagues in KPJ 

Healthcare Berhad (KPJ).   

 

From my own perspective and experience in KPJ, successful brands are no accidents. 

They are a result of thoughtful and imaginative planning and implementation. 

Companies or even countries managing their brands must carefully develop and 

implement creative strategies in order to achieve strategic competitive advantage.  

Brand management also requires us to trace value creation – thus better understanding 

the financial impact of marketing expenditures and investments. 

 

KPJ very recently underwent its own change in the Group.  When we first commenced 

discussions to set up this Roundtable, I was still the Managing Director of KPJ.  With 

effect from 1 January 2013, however, the Managing Director’s post has been handed 

over to my colleague, Encik Amiruddin Abd. Satar, the former Chief Operating Officer 

(COO).   I am delighted that the transition was a smooth and successful one. I am still 

currently serving as KPJ’s Corporate Advisor, and we all work together as a team to 
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ensure good continuity of high value leadership for the benefit of the organisation.  This 

transition of leadership is the first in KPJ’s 30 year history and I am glad it went off well. 

 

I shall be sharing a little bit about the story of KPJ’s Transformational Journey later in 

the day. 

 

Ladies and gentlemen, 

 

As I come to the end of my speech, I would like to once again wish all participants a 

good  session.   I would like to once again express my thanks to the moderators and 

speakers. who will be sharing with us their insights and ideas for this Roundtable. 

 
My thanks goes to everyone who has contributed extensively to the success of this 

Roundtable, especially to Dr. Hamidin, Ms. Shaireen and Ms. Karen of the RSOG, Ms. 

Firoz from the Said Business School, and of course the team in KPJ, including Puan 

Jasimah, and Puan Rafeah, and others from KPJ Group. 

I would also like to mention that the Closing Ceremony this afternoon will be graced by 

the Deputy Prime Minister, YAB Tan Sri Muhyiddin Yassin, and to hear from him 

valuable messages to further inspire us. 

With that, ladies and gentlemen, thank you again and please look forward to very 

productive sessions today. 

 

DATIN PADUKA SITI SA’DIAH SHEIKH BAKIR 

CORPORATE ADVISOR 

KPJ HEALTHCARE BERHAD 


