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Assalamualikum Waramatullahi Wabarakatuh 

Salam 1Malaysia 

Yang Amat Berhormat Tan Sri Dato’ Muhyiddin bin Yassin, Deputy 

Prime Minister of Malaysia 

Datin Paduka Siti Sa’diah Sheikh Bakir, Advisor and former 

Managing Director, KPJ Healthcare Berhad; 

Dr. Andrew White, Associate Dean, Saïd Business School, 

University of Oxford; 

Excellencies, Ladies and Gentlemen; 

A very good afternoon. 

We have come to the closing of what has been by all accounts a 

very successful and productive Roundtable. On behalf of Razak 

School of Government, I would like to thank the speakers, 
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moderators and participants for your invaluable contribution which 

made this Roundtable a success. Firstly, I would like to extend our 

sincere gratitude to the Honourable Deputy Prime Minister for 

taking time out of his packed schedule to grace this event. A special 

thank you to our co-organisers, KPJ Healthcare and Said Business 

School for their support. Working with you brings to mind the the 

famous line from Casablanca, “I think this is the beginning of a 

beautiful friendship”.  

2. Today, this roundtable has achieved its purpose as a platform 

for visions and thoughts on nation branding. It examined how 

leaders can play a strategic role in steering a nation’s reputation 

and why branding a nation is a collaborative effort between the 

public and private sectors. I wish to thank all speakers, moderators 

and participants for your ideas and participation in this Roundtable. 

I am buoyed by the exchange of inventive ideas and I am confident 

that we can turn these discussions into reality. 

3. The Razak School of Government has always been in the 

forefront in creating initiatives to engage world-class speakers and 

provide a platform for the generation of new knowledge in the field 

of leadership and public policy. Where generating new insights and 

introducing new concepts are concerened, this Roundtable has 

been a huge success.  

4. Today we learnt that corporate branding and nation branding 

employ very different aproaches, yet it has become plainly evident 

that both sides have much to learn from each other. A coordinated 
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effort is required by various stakeholders in ensuring that both the 

public and private sectors in Malaysia can capitalise on its strengths 

and address its issues in order to enjoy a more favourable brand 

image in the global arena. Malaysians here and abroad, the 

government, private corporations, the professions, academia, the 

public service and civil society have to be aligned in our actions to 

create our shared identity. As Helen Keller once said, “Alone we 

can do so little; together we can do so much”.  

5. The Roundtable has further reinforced the point that in today’s 

world where public opinion is the new superpower, a nation cannot 

leave its brand to chance or to the exploitation of others. It is 

important that we take ownership of our own brand. Neither can a 

nation expect a branding effort to be a play of catchy slogans, spin-

doctors and expensive marketing campaigns. As Andrew White 

said, there must be authenticity behind the marketing. So, the real 

challenge is coming up with an authentic, consistent and unified 

message.  

6. One of the secrets of successful branding is having something 

that no one else has and emphasising it. When the Prime Minister 

launched the 1-Malaysia concept, it was part of the government’s 

holistic effort in transforming and branding the country to meet the 

demands of a competitive, globalised world. 1-Malaysia highlights 

the unique multicultural feature of this country, which is our asset. It 

is an authentic description of what Malaysia is today. We have 

come this far as a nation, not in spite of it, as some would believe, 
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but because of it.  The 1-Malaysia concept has instilled a sense of 

confidence, self worth and pride in the nation, and has been 

wholeheartedly embraced by the people.  

7. As was mentioned in one of the panel sessions today, the role 

of a leader is also crucial in the preserving or elevating a nation 

brand. Apart from ‘programmatic’ leaders, we also need ‘adaptive’ 

leaders who can see the big picture. Branding is about a shared 

vision – communicating and delivering this shared vision. We need 

leaders who can inspire and bring about change.  

8. Today, we are privileged to have a leader who is also 

propelling strategic change and transformation - our Deputy Prime 

Minister, Yang Amat Berhormat Tan Sri Dato’ Muhyiddin bin Mohd 

Yassin lend his support to this event. Tan Sri is trained as an 

economist, and has more than 40 years’ experience in both the 

political arena and the private sector. Tan Sri also leads the nation’s 

Government Transformation Programme, making his insights of 

particular value to us. Tan Sri, we thank you for your presence and 

we look forward to hearing your practical and inspiring ideas on 

branding our nation.  

9. Without further ado, it is my honour to invite our Deputy Prime 

Minister to deliver his closing address. 

Thank you. 

Wabillahi taufik walhidayah 

Wassalamualaikum Waramatullahi Wabarakatuh. 


